

POSITION DESCRIPTION


Title:			Fundraising and Partnerships Lead	

Reports to:		Funding and Communications Manager
Team:			Digital, Funding and Communications 
Location:	Wellington Office of Arthritis NZ, Level 2, 120 Featherston Street, Wellington.  (Note, for the perfect candidate consideration may be given to being based in our Auckland Office, 383 Khyber Pass Road, Newmarket.)

Direct Reports        	NIL

Functional Relationships with:

Internal		Chief Executive
Senior Management team
Digital, Funding and Communications team
Digital Communications and Funding Committee
Arthritis NZ Board members
Other Arthritis New Zealand staff and volunteers

External		People affected by arthritis 
Partners
Donors and supporters
			Suppliers


Position Purpose: 
The Fundraising and Partnership Lead will support Arthritis NZ’s work to “improve the life of every person affected by arthritis”.  The role works closely with the Funding and Communications Manager to ensure that Arthritis NZ generates sustainable funding from individual donors and organisations. With over 750,000 people in New Zealand affected by one or more forms of arthritis, we want to ensure that we have the funding we need to provide information, services and support. 

The role owns regular giving, appeals, surveys, donor care, donor events and partnerships. 





Key Results: 
1. Contributes to the success of all aspects of the Arthritis NZ fundraising programme ensuring that targets are met
2. Deliver a multi-channel fundraising programme to acquire, retain and upgrade individual donors, including major givers
3. Create and grow a regular giving programme
4. Deliver appeal income
5. Acquire and renew partnerships


Key Tasks:

1. Individual Giving
· Develop and deliver multi-channel fundraising campaigns to acquire, retain and upgrade donors
· Use data-driven insights and testing methodologies to optimise campaign performance and donor segmentation strategies
· Implement exceptional donor journeys, donor communications, and supporter experiences that drive long-term relationships
· Oversee agency relationships and ensure all donor communications maintain brand consistency whilst meeting performance targets

2. Regular giving
· Create a regular giving programme for Arthritis NZ including a brand, acquisition strategy and donor support
· Use digital channels to create and build leads for the regular giving programme
· Use the CRM Microsoft Dynamics to identify and understand current regular givers

3. Partnerships
· Identify potential corporate partners and design a professional approach for them
· Support current partners and involve them in the activities of the organisation, ensuring their partnership needs are met

4. Reporting and Information Management
· Ensure accurate record keeping and updating of client management system (Dynamics CRM) and documentation is clear, accurate and well managed.
· Produce regular reports and analytics on relevant statistics and information on funding.




5. Events
· Contribute to other aspects of the fundraising programme, and take the lead as required, including bequests, major donor giving and events as required, alongside Funding and Communications team members.
· Provide administrative support, including processing donations, to support the Arthritis NZ Funding programme as required.

· Undertake special projects (not covered by the position description) as agreed with your manager.

Ideal Person Specification:
· A minimum of five years’ experience in a fundraising role. Strong hands-on experience in individual giving and/or corporate partnership fundraising would be an advantage
· Able to demonstrate the ability to tell a story in a clear, concise, and compelling manner
· Comfortable working with data, and a willingness to learn new programmes to support the funding programme
· Strong networking skills and ability to establish and nurture relationships
· Motivated to deliver projects on time, with meticulous attention to detail
· An understanding of not-for-profit sector, and particularly health
· Knowledge of, and commitment to, implementing the principles of Te Tiriti o Waitangi 

About You: 
· Tertiary qualification in Communications, Marketing, Public Relations or related discipline 
· Comfortable working with databases, email lists, marketing automation tools, websites and Microsoft Office Suite
· Professional, friendly, and courteous and enjoys working as part of a team
· Drive for positive results and outcomes 
· A proactive approach to finding more efficient ways to execute tasks, with a knack for innovation and a mindset geared towards continuous improvement. 

Place and Hours of Work:

This role is based in Wellington. 

We offer flexible working arrangements, with office-based staff able to work from home up to two days a week.

This is a full-time role, but active consideration will be given to part-time hours for the right candidate.

Candidates will be New Zealand citizens or currently possess requisite New Zealand residency eligibility. 
